I oo Medium

What do you see when you look into the mirror? Just your reflection? Look again. Clinic All Clear Men has introduced the ‘In-
teractive Mirror'- a first in the Indian OOH market. This medium has all the ingredients to top a popularity poll; the ability to
engage, grab attention, entertain and communicate the brand message. Outdoor Advertising reflects upon this innovation and

its future in Indian OOH.

O-..T,-.l:m.-q Advertising s a trusted
and proven medium o eftectiven
commumcate a brand message o the
onsumer. Infact, sametimes o s throueh
he outdoor medium that marketers reach
ONsSUMEers and pot their message across even
belore the product s actually launched. i
INereiore Comes as no SUTPrnse thal mosl
brands consider outdoor advertising as a
pré-reque e Wr any e wiluct o succeed

in todav's Lmlllwhtm' advertising world

interactive outdoor achertising s like the

ong on the cake

Encyvclomedia networks evidently belioye
this 1o be true, for they introduced a media
first - “The Imteractive Mirror' into the Indian
OO market 1or the launch ot India’s tirst
“‘h.-=r1ll,hu1 [or Mivn Clinie ANl Clear Men
Having corwvinced the client of the mediom '
intninsic benefits, Encyclomedia developerd
the creative and mechia strategy 1o eftectivedy

communicate the brand messape

The OOH media strategy, niturally tocused
on insienng and mobvating consumers 1O
wdentity with and own the brand. The produdct
had 1o be very visible for the campaign to be
‘f.'ﬁl‘" tive. And one way Lo ensur this was
to 20 interactive. A tool which is not only
unique but alko interactive seemed like the
right kind of advertising tactic for the launs

of a fbrst-of-its-kind product. Thus, was
hom the coni ept ot the interactive mirros
Ax Mukesh Manik M-1-C. Encovclomedia
Networks Pyt Ltd savs We selected the
washrooums at !”HHI*JI!'\N‘- 1o install and e
this. The tarpet was very well defined and
there s a huge lootiall Ilql[llij,_: intesrmissaon
the audhence 5 captive and Indian men
e the mirmors in the washrooms quite
extensively. Fach mirror has a sensor which
activales the murror once a person is in tront

O ML, &0 v Gan Se€ yvour imeage and also the

brand messaee. i there s nobody in tront of
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g. Running the TVC of CAC on all the in-store screens of Shoppers

men h. Handing over a carry bag with the CAC shampoo ad printed to
every male -.iu.pf:.m at the men's section ol ‘.‘-hui};wrn Slop

i. Installing an interactive mirror in all the men’s washrooms in
20 PVR and Adlabs across the country which displays the CA(

advertisement

Mukesh says, “Each and every marketing element was let free
to periorm its task, rather than mix up the roles. This 5 why
our campaign was a 360 campaign in its true sense, where we
provided everything to the client tum key. It included designing
the creative tor each media, as CuIring the media IH‘HIH'FH and
installations of the graphics right till the execution of the campagn
In short, we worked on the principle- “The more diffused the role
detinition, the more '.'.H‘i“-.Fn:‘*'.!:i the .illw’flmnu i ‘.-'\.I‘Hr h is why we
let our creative do the talking and did not burden it with too many

worcds

* The creative for the TVC was done by LOWE Lintas

Nitin Sharma
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Ine mMuror, a 1!;,:!]1 on the rear ol the miros o Coming up with the “Interactive Mirror

wtivited and lights up a pre-install o and other OOH media tmendly creativies al for South india Gt
graphic inside the mirror which displays an various touch points of e
A for the brand | Authonsed Converter
Often, the role and effectiveness of the Commercual Graphics
Mukesh explains that, "Since the prociuc outdoor medium is confined to a ‘Reminder
was tarpeted only towards men, we Knew Medium” but what one forgets 15 thal
that our creative should have an APpeal U OOH i the only medium that effectvedy
the Indian male. In the modemn world, then influences consumers o devel p a healthy
e VY few !hu:;:ﬂl‘l.il men do that & woman lesire tor the brand. As a result of this, the

loesn't, Hence, owr crealive dea had Clinie All Clear campatgn has a bag of othes COMPLETE SOLUTIONS FOR :
nartow down actors 1o diferentiate men muarketing mix elements which inciuck Led EdgeiightingBackgiowifront Glow Signages,
from women with 3 very strong visual. Sincs Glowsigns, Revolving Display Units, Canopy,
indoor & Outdoor Large Format Digital Printing,
Backit Double sided printing Translites, Large Format
SalventPrinting. Hoardings. Dibond Fabrication
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the mediums were different, each one had lable graphics announcing tests of

i " H tha 1able [ s g [ 3 i [T
he designed e ificallv 1o compliment all the bl lops ol Cale Coltee Lay a
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the medium and use It for maximuam impact WIe COunED

f it Wiis |} j fiache & Ir-‘.", ; ; ;
and recall, We ook two approaches w b, Sampling of Clinic All Clear {(CAl

‘!*"11:1'*!!1_'.1 the CONCens, one thatl created

. ) : \11_1{1:}:..HLH.|| hets 10 overy male -.r=!|!=lln_i_;{ e
SIHM'K VAL !1'” 'l“:g_:ii vi'm t-iﬁ[l’“[”\ Jd% e Coffee I ’.L'I. INDOOR SiGNAGES I
L it e seenfrmeenids ol ”]-r_' [ e Al ‘ T — j
gdrmndly. 2 more consernvalnege APPTOs h The Floor Graphies at all the Big Bazaar and T PR‘NT[NG ;
Cirenl -,lJ‘FFH wtedl ws ||jE'”I}if-Ip-i'\ i EIving us SPETCE -.'.'*H‘“IHHL,I'IH ol TS T}H‘ COuUnEms DIG! AL B e . - 1]

the creative treedom (O design the Concepts where the product was being sold —_— a;
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20w thd not feel restncted. The chent would _ . , :
! ki= the | | ef k i . Floor | |I’¢!|1hI{N i the men's section of —
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Ambarssh  trom Unilever  savs Out o

home 45 a medium was both effectivel D

and einciently used for prormoting our latest . Sampling of CAC Shampoo sachets to ' PYLONS g
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A7 2 Akt erotl siows 36 Sinsiclomitidls’ Dot ...we have the perfect solutions.
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